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Note : — Answers may be-written either in English or in Hindi; but the same
medium should be used throughout the paper.
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This question paper contains 3 questions.
All questions are compulsory.
The marks for each question are mentioned against it.
Internal choice is provided in each question. '
Attempt only one option in each.
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1. (a)
b)
2. (@
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3. (a)
b)
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Discuss ‘the goals of social media platforms in marketing.
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Explain the role of social networks as listening tools.
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Explain strategy determination in the SMM plan.
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Discuss the steps involved in selecting SMM platforms.
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What i.s brand mnemonic ? Explain its imi)ortémce.
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Discuss the 50-50 content approach.
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